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About the World Economic Forum
What do we do in the context of the Travel & Tourism Industry

The Aviation & Travel Community:

The Aviation & Travel Community comprises select member companies from the entire
L twiciagboneo o N travel ecosystem, ranging from aerospace manufacturers and passenger transport to
nColaborston. hospitality and travel services that are actively involved in pursuing the Forum’s mission
at the industry level. The community brings visibility and insight to strategic decision-
making on the most important industry and cross-industry related issues, as well as the
opportunity to engage in global corporate citizenship.

The Travel & Tourism

The Global Competitiveness and Risks team:
Competitiveness

Report 2015 Develops a number of reports and studies looking at various drivers of economic
competitiveness and productivity. This work serves as policy tool and platform for
l. 8 <¢- dialogue, where business, government and civil society leaders are brought
'.A 0 together to provide high and rising living standards for their citizens. The team

; publishes the Global Competitiveness Report annually, and the Travel and Tourism
Report every other year since 2007 covering 141 economies.
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Travel & Tourism Competitiveness Report
Why producing a Travel & Tourism Competitiveness Report?

Tourism is a large economic
sector representing 10% of
Global GDP and 6% of the
world’s exports.

It employs 277 million people
globally. And it is estimated to
support an addition 80 million
new jobs.

Sustainable tourism also
promotes environmental
protection and cross cultural
awareness.
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Definition: Methodology:

“The TTCI measures the The index combines:

set of factors and pol.lces Statistical indicators from

that enable the sustainable international organizations:
development of the T&T e o B @O\ 9w
sector, in turn contributing WYSN Tira SHEEEE NPT 7

to the development and : _ :
2 f Indicators derived from the Forum’s
competitiveness or a annual Executive Opinion Survey

country.”
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2015 Index Ranking — Top 20 and selected economies FORUM
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Travel & Tourism Competitiveness Report
Different models of development

Developing the Tourism
sector can follow different
models depending on the
characteristics and
preferences of each country.

Portugal is developing
balancing mass tourism
locations with lower-

presences/higher value offers.

As a consequence Portugal
has a better ratio of tourism
receipts for each international
arrival.
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Travel & Tourism Competitiveness Report
Mediterranean Countries performance overview
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Portugal’s strengths and weaknesses vis-a-vis main competitors

« Compared to Spain and Italy 5gth
Portugal trails especially in Efvlffgﬂfnsgm
terms of natural and cultural 17th Ctéltgral_Resogces _________________________ ngety ;:nd 10th
. . and Business Travgles . © “Security
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Sub-optimal air transport infrastructure
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Under-developed ICT broadband technology

« Compared to other Countries
in the Region, Portugal’s . =
internet use is high. e s
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The impact of digital presence to drive tourists’ arrivals

A developed ICT
infrastructure impacts
destinations’ attractiveness.

Online presence and
marketing will be increasingly
important as tourists use the
internet not only to book
tickets but also to choose
destinations.
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The importance of enhancing Cultural resources
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Marketing can help to enhance a country’s resources

How effective is your country’s marketing and
branding campaigns at attracting tourists? (1 = not
effective at all, 7 = extremely effective)

e—— Portugal Italy Spain = == = |celand Turkey

How much of a priority is the development of the
T&T industry for your government? (1 = Not a
priority at all; 7 = Top priority)
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Conclusions

Portugal has a well-balanced tourism strategy and has several
competitiveness strengths, achieving the 15" place in the T&T
Competitiveness Index Ranking 2015.

To further enhance its tourism industry Portugal should offer
better connectivity (both physical and virtual).

Communication and marketing campaigns should be reinforced
to better value remarkable but somewhat under-appreciated
natural and cultural resources.

Developing the Tourism sector requires long-term planning and
strategy to drive structural transformation of the industry.

A multi-stakeholder approach is key to overcome bottlenecks
and coordinate across: a) ministries, b) national and local
authorities and c) public and private actors.
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Visit our website for further information and to
download the Report:

weforum.org/ttcr
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